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Course Description

The course provides an overview of communication analysis and production
for the fashion business, covering the strategic and executive aspects of
advertising. During the course, students will analyze the communication of a
brand and then they will try to replicate it choosing one of two possible options:
1) develop the identity of their own brand or 2) redesign the identity of a given
brand. In either case, their work shall touch on both aspects: communication
strategy and advertising execution.

Learning Outcomes and
Objectives

At the end of the course the student will have learned:
e Marketing
e Art Direction
e Copywriting
e Storytelling

At the end of the course the student will be able to:
e Design their own brand identity
® Analyze a market
e Manage the art direction for a brand
e Design an advertising campaign
e Use storytelling tools for brand promotion

Student Assessment

The student’s performance will be graded in thirds:
e 1/3 market analysis
e 1/3 creative strategy
e 1/3 consistency

Minimum Essential
Equipment

Notebook, tablet or other portable device, that is equipped with the
following software: Adobe suite + Office suite
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